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© " .1-"Discuss the nature and scope of marketing management?
2- What do you mean by segmentation? Discuss its criteria?
3- Define branding? Discuss the elements of a deep branding?
4- Describe Distribution channels in detajl?
5- Discuss the contemporary issues of marketing?

Section-B 2x7.5=15

6- What do You mean by marketing environment? Explain the evolving role of marketing in
changing business scenario?

7-"Describe the elements of marketing mix in detail? If You were marketing manager of a
FMCG Company how would you go for its marketing mix? Explain with example?

8- What do you mean by promotion mix? If you were markoﬁng_managerﬂfﬂaruﬁ‘ﬁﬂy(fg“‘—

Co-Etd- VI how would you design its promotional strategy?




