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" FOUNDATIONS OF MARKETING MANAGAMENT

. Define societal marketing.
. What is a segment?
. Whatis a fad?

. What is a brand? .

. Define advertising.

. What is marketing macro environment? -

. Explain STP Marketing.

. Explain PLC.

. Define the elements of promotion. -

. What is marketing audit?
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. Explain the New Product Development Process.

e




