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What are the components-of rural tarketing?
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Discuss the occupation and expenditure pattern of rural consumer?
What are the socio-cultural factors of rural consumer?

What do you mean of diffusion of innovation? Explain with example?
Discuss rural market segmentation?

Section-B ' 2x7.5<15

Describe rural marketing environment in detaj] and discuss the problems faced by a firm
while operating in rural area? ‘

Discuss the consumer personality and lifestyle components? How it influences rura]
consumer buying behavior? S

Section-C | 15

Discuss segmenting, targeting and positioning strategy of rural marketing in case of
durable products? ‘




